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|		CHANNEL	BEST	PRACTICES	

“	Online	users	love	videos.	In	fact,	
4x	as	many	customers	would	rather	watch	a	video	about	a	product	than	read	about	it.	”	

	
-Search	Engine	Watch	



Consider	putting	a	keyword	into	your	YouTube	
channel	name.	For	instance,	instead	of	“Company	
name”,	try	“Company	name:	Keyword”	for	a	better	

chance	at	ranking	in	search	results.	
	

Example:		
CAL	Business	Solutions	|	Microsoft	Dynamics	Gold	

Partner	

Your	Channel	Name	

|		BEST	PRACTICES	



	
	

When	a	new	visitor	lands	on	your	YouTube	channel,	the	channel	trailer	will	
capture	the	visitor’s	attention.		
	

What	does	your	channel	trailer	tell	new	visitors	about	your	channel?	
	

•  Create	a	trailer	for	new	visitors	to	welcome	them	to	your	channel--tell	visitors	
what	your	channel	is	about	and	introduce	yourself	as	if	no	one	has	ever	heard	
of	you	

•  Establish	your	credibility—don’t	talk	about	your	value,	give	examples	of	it	
•  Tell	visitors	what	they	will	get	if	they		
subscribe	to	your	channel,	and	ask	them	
to	subscribe	both	vocally	and	textually	
within	the	video	
•  Keep	your	video	short	and	to	the	
point—hook	viewers	within	the	first	few	
seconds	

	

Channel	Trailer	for	New	Visitors		

|		BEST	PRACTICES	



	
	

New	visitors	aren’t	the	only	ones	watching	your	channel’s	featured	video.		
Returning	subscribers	already	know	what	your	channel	is	about	so	feature	
content	relevant	to	them.	
	
Feature	the	video	or	playlist	that	you	think	would	be	of	interest	to	the	largest	
percentage	of	your	returning	subscribers--or,	you	can	choose	to	feature	your	
latest	upload	automatically	once	you	update	your	settings.	

Featured	Video	for	Subscribers	

|		BEST	PRACTICES	



KEEP	IN	MIND:	
Featured	videos	for	both	new	visitors	and	returning	
subscribers	auto-play	on	your	channel.	Unfortunately,	
there	is	no	setting	to	turn	off	the	auto-play	feature.			

Featured	Videos	
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Your	channel	art	appears	at	the	top	of	each	page	on	your	channel.	Here	
are	some	questions	to	consider	when	designing	your	channel	art:	

	

•  How	do	you	want	to	brand	your	channel?	
•  What	do	you	want	visitors	to	know	about	you?	
•  What	message	do	you	want	to	be	consistent	across	your	channel?	
	

Optimize	Your	Channel	Art		

|		BEST	PRACTICES	



	
	

YouTube	channel	art	is	necessary	to	fully	brand	your	channel,	making	it	look	
both	distinctive	and	more	credible.	Consider	implementing	some	of	these	
elements	into	your	channel	art	design:	

Optimize	Your	Channel	Art	

|		BEST	PRACTICES	

1.	Your	company’s	
contact	information	

2.	A	graphic	that	
shows	what	your	
company	offers	



	
	

Optimize	Your	Channel	Art	

|		BEST	PRACTICES	

3.	A	sharp,	high	
quality	image	

4.	Use	the	same	
or	similar	colors,	
font,	logos	and	
taglines	from	your	
business	logo	

Consider	implementing	some	of	these	elements	into	your	channel	art	design:	



You	may	like	these	other	channel	art	optimization	tips:	

•  Do	you	have	a	big	event	you	want	to	promote?	Consider	designing	
and	uploading	a	temporary	channel	art	design	to	spread	the	word.	

•  Keep	in	mind	that	channel	art	looks	different	on	desktop,	mobile	
and	TV	displays.	Click	here	to	learn	more	about	sizing	guidelines,	
safe	areas	and	more.	

•  Less	is	more.	Simple,	clean	designs	are	always	best.	
•  Don’t	forget	about	the	channel	art	overlays…	
	

Optimize	Your	Channel	Art		

|		BEST	PRACTICES	



	
	

Optimize	Your	Channel	Art	

|		BEST	PRACTICES	

Set	up	website	and	social	sharing	links	for	your	
channel	under	the	‘About’	section	of	your	channel.	
Choose	to	overlay	up	to	five	links.	We	recommend	
starting	with	a	link	to	your	website,	followed	by	links	
to	your	most	active	social	media	profiles.	
	
*Tip*	-	Name	your	website	link	clearly	with	the	URL	or	your	brand	+	website	



If	there’s	a	section	to	fill,	don’t	leave	it	blank!	

Optimize	Your	About	Tab	

|		BEST	PRACTICES	



Your	YouTube	channel	description	is	an	overview	of	your	
business	and	brief	outline	of	what	type	of	content	you	publish	

on	your	channel.	
	

Why	is	it	important?	

Optimize	Your	Channel	
Description	

	

|		BEST	PRACTICES	



The	first	100-150	characters	of	YouTube	channel	description	
appear	as	a	snippet	next	to	your	channel	in	search	results.			

Your	Channel	Description:		
IT’S	IMPORTANT	

	

|		BEST	PRACTICES	



Your	channel	description	
helps	people	find	your	

channel.	Think	of	keywords	
that	people	would	type	into	

YouTube	to	find	your	
channel.	Then,	sprinkle	those	
keywords	into	your	channel	

description.	

Your	Channel	Description:		
IT’S	IMPORTANT	

	

|		BEST	PRACTICES	



Your	channel	description	is	an	
opportunity	to	create	a	call	to	
action	targeted	to	your	visitors.		
_________________	
	
Your	CTA	could	be	related	to	
your	website,	services,	videos,	
etc.	We	recommend	trying	to	
convert	visitors	into	subscribers.	

Your	Channel	Description:		
IT’S	IMPORTANT	

	

|		BEST	PRACTICES	



Just	as	you	would	when	writing	a	blog	post	title	or	a	title	tag	
for	a	website,	consider	keywords	when	writing	your	video	title.	
You	want	your	title	to	explain	what	your	video	is	about.	We	
also	recommend	ending	your	YouTube	video	title	with	your	

brand	name.	
	

Optimize	Your	Video	Titles	
	

|		BEST	PRACTICES	



Your	video	description	is	an	overview	of	what	your	video	is	
about.	Let’s	take	a	look	at	video	description	best	practices…	

	

Optimize	Your	Video	
Descriptions	

	

|		BEST	PRACTICES	



Make	the	first	100-150	characters	count—and	make	them	unique! 		
•  We	recommend	starting	all	of	your	video	descriptions	with	a	link	

back	to	your	website.	Make	sure	you	use		
https://	so	your	website	appears	as	a		
hyperlink	in	the	description.	
	
•  Start	your	description	with	a	call	to	action,	like	‘learn’	or	‘watch’.	
•  Let	viewers	know	what	your	video	is	about	in	the	first	sentence	so	
they	know	what	to	expect	from	your	video.	

Optimize	Your	Video	Descriptions	

|		BEST	PRACTICES	



•  Include	keywords	in	your	description.	Just	like	the	channel	
description,	your	video	description	helps	viewers	find	you	in	search	
results.	

•  Be	thorough.	The	maximum	video	description	length	is	5,000	
characters,	which	is	roughly	800	words.	

•  Include	a	video	transcription.	If	you	find	yourself	with	lots	of	room	
remaining	in	the	description,	add	a	video	transcription	under	your	
video	description.	This	is	a	great	opportunity	for	SEO	as	it	will	use	
keywords	and	provide	more	detail	about	your	video.	

•  Remember,	viewers	will	have	to	click	to	read	below	the	‘SHOW	
MORE’	fold.	Include	the	most	important	information	(and	
keywords)	in	the	first	few	sentences	so	it	does	not	get	cut	off.	

Optimize	Your	Video	Descriptions	

|		BEST	PRACTICES	



•  Include	social	media	links	in	your	
description.	Any	links	will	become	
hyperlinks	when	you	add	https://	(or	
http://).	

•  At	a	minimum,	include	a	call	to	action	
at	the	end	of	your	description.	

•  Bullet	points	make	for	easier	reading.	
Do	you	have	a	list	of	products	or	
services	in	your	description	that	could	
be	converted	from	a	paragraph	into	a	
list?	*Tip*-	You	can’t	make	a	bulleted	
list	by	clicking		a	button,	you	have	to	
manually	create	the	bullets	with	your	
keyboard.		

Optimize	Your	Video	Descriptions	

|		BEST	PRACTICES	

…………	



•  Describe	your	company	and	expertise	in	your	description.	You	have	
a	generous	amount	of	description	space,	so	talk	about	your	
company.	

•  Use	tags	to	help	your	videos	rank	higher.	Use	keyword	and	brand-
specific	tags.	You	can	set	video	upload	defaults—including	tags.	This	
feature	saves	you	time	from	entering,	for	example,	a	tag	for	your	
brand	on	every	video	you	upload.	

Optimize	Your	Video	Descriptions	

|		BEST	PRACTICES	



Video	Descriptions	in	Search	

|		BEST	PRACTICES	

The	first	100-150	characters	of	YouTube	video	description	appear	
as	a	snippet	next	to	your	channel	in	search	results,	

SO	MAKE	SURE	YOU	MAKE	THE	BEST	USE	OF	THESE	CHARACTERS	



The	key	places	video	descriptions	appear	are	in	YouTube	
search	results,	search	engine	results	and	under	the	video.	
	
	

Where	Do	Video	Descriptions	Appear?	
	

|		BEST	PRACTICES	

Video	description	in	YouTube	search	results:	



The	key	places	video	descriptions	appear	are	in	YouTube	
search	results,	search	engine	results	and	under	the	video.	
	
	

Where	Do	Video	Descriptions	Appear?	
	

|		BEST	PRACTICES	

Video	description	in	Google	search	results:	



The	key	places	video	descriptions	appear	are	in	YouTube	
search	results,	search	engine	results	and	under	the	video.	
	
	

Where	Do	Video	Descriptions	Appear?	
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Video	description	under	video:	



Video	Thumbnails	

|		BEST	PRACTICES	

What	are	video	thumbnails	and	why	do	we	use	them?	



You	may	have	created	a	video	thumbnail	without	even	knowing	it.	
When	you	upload	a	video	to	YouTube,	video	thumbnail	options	will	be	
generated	automatically.	
	
The	video	thumbnail	is	the	first	visual	cue	for	your	video	content,	so	
don’t	overlook	the	importance	of	making	a	great	thumbnail.	A	good	
video	thumbnail	should:	
•  Convey	the	subject	of	the	video	content	
•  Compel	the	viewer	to	click	through	to	the	video	
•  Differentiate	your	brand	

Video	Thumbnails	

|		BEST	PRACTICES	



1.  Use	your	thumbnail	as	your	video’s	movie	poster	
2.  Include	the	title	or	select	keywords	
3.  Use	expressive	faces	to	attract	viewer	attention	if	your	video	features	a	person	
4.  Zoom	in	and	out	of	your	thumbnail	to	see	if	it	looks	good	in	a	small	and	large	

format	
5.  Feature	simple	graphics	and	discretely	feature	your	business’s	name	or	logo	in	

one	of	the	bottom	corners	
6.  Use	contrasting	colors	so	the	graphics	and	text	pop	from	the	background	
7.  Utilize	whitespace	to	keep	your	thumbnail	looking	clean	and	organized	
8.  Be	concise:	you	want	to	use	as	few	words	as	possible	to	get	your	point	across	

(three	to	six	words	is	ideal)	
9.  Make	the	resolution	of	a	thumbnail	as	high	as	possible,	but	keep	it	under	the	

2MB	limit	
10.  Ideal	thumbnail	size	should	be	1280	x	720	pixels	
	

Video	Thumbnail	Best	Practices	

|		BEST	PRACTICES	



Video	Thumbnails	

|		BEST	PRACTICES	

Which	thumbnail	catches	
your	attention?	



Video	Playlists	

|		BEST	PRACTICES	

Video	playlists	are	a	great	way	to	increase	time	spent	by	viewers	
on	your	channel.	Playlists	can	also	show	up	in	search	results.	



Group	all	of	your	videos	into	one	or	more	playlists.	This	helps	viewers	
determine	which	videos	are	related	to	the	topic	they	are	interested	in	
and	will	in	turn	increase	the	likelihood	of	them	watching	another	video.	
If	you	are	doing	a	video	series,	create	a	playlist	for	all	of	the	videos	in	
that	series.	

Video	Playlists	

|		BEST	PRACTICES	

Follow	the	
same	best	
practices	we	
covered	for	
video/channel	
titles	and	
descriptions	in	
your	playlists	



Video	End	Screens	

|		BEST	PRACTICES	

YouTube	end	screens	are	powerful	marketing	tools.	The	biggest	
benefit?	You’re	reaching	a	viewer	right	when	they’ve	finished	
watching	your	video	and	are	(hopefully)	already	hooked.	A	
YouTube	end	screen	is	the	next	step	in	connecting	with	that	

viewer.	



We	recommend	setting	up	end	screens	for	all	of	your	videos.	You	can	
use	end	screens	to	point	viewers	to	videos	or	playlists,	or	use	the	
subscribe	to	channel	call	to	action.	End	screens	increase	the	odds	that	
your	viewer	does	what	you	want	them	to	do	next.	
	
Timing	your	end	screens	to	appear	in	a	staggered	release	pattern	make	
them	less	overwhelming	for	viewers.	

Video	End	Screens	

|		BEST	PRACTICES	

Our	favorites?	Subscribe	to	channel	
and	best	for	viewer	(automatically	
populated	by	YouTube).	
	
We	recommend	adding	three	end	
screens,	set	to	appear	in	the	last	
15-20	seconds	of	your	video.		



Other	Recommendations	
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One	of	the	most	effective	ways	to	generate	more	views	for	your	
channel	is	to	promote	your	videos	outside	of	YouTube,	i.e.	use	your	
blog	and	social	media	channels.	Host	videos	on	YouTube	and	feature	
them	on	your	website	with	a	video	embed.	

Share	Your	Videos	
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If	you	have	a	hit	video,	why	not	turn	it	into	something	else?	Take	videos	and	turn	
them	into	blog	posts	and	more.	Remember	to	embed	the	original	video	into	the	
blog	post.	
	
Here	are	other	great	ways	to	repurpose	a	video,	or	get	inspiration	for	your	next	
video:	
•  Social	media	posts	
•  Website	pages	
•  Email	marketing	
•  Product	demos	
•  News	and	product	or	event	promotions	
•  FAQs	and	guides	
•  Interviews	
•  Team/staff	bios	

Repurpose	Marketing	Materials	
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We	recommend	ending	your	video	with	a	standard	exit	screen.	Fade	
from	the	last	frame	of	your	interview,	demo,	tutorial,	etc.	to	a	branded	
slide	with	contact	information.	Jazz	it	up	with	music,	effects	and	more.		

Video	Endings	
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For questions, contact: 
 
 
David Foreman 
dave@interactivelimited.com 
 
Brittany Farley 
brittany@interactivelimited.com 
 
Phone: 888-800-0999 
 
 
 


