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About 4 years ago, Google Analytics stopped showing keyword
data in Google Analytics. The primary reason they did this was
to prevent 3rd parties from creating marketing lists based on
keyword traffic to large websites.

Now, finally, there is a way to view the keyword data in Google
Analytics for your organic traffic with about 70% accuracy.

The new tool is called Keyword Hero.
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WHAT DOES IT COST?

Keyword Hero is free as long as you have less than
750 visitors organic per month. But, even if you have
more traffic than that and don’t want to pay the $19

monthly fee, you can still learn a lot about your
landing pages and keyword traffic with this new tool.

Please note: conversion tracking is only available in paid plans
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CAN YOU GET DATA FROM THE PAST?

No. Keyword Hero only starts to show keyword data
from the time it was integrated with your Google
Analytics.
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SETTING UP KEYWORD HERO

Setting up Keyword Hero is easy if you have
the same email address linked to Google
Analytics and Google Search Console!

Just follow these steps...
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SETTING UP KEYWORD HERO

STEP 1: Login to Your GA Account & Select A “View”
to Track Keyword Data

-

2 3 4 )

SELECT VIEW

ACCOUNTS PROPERTIES & APPS VIEWS

ttttt -/fwww.calszone.com N CAL Website
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SETTING UP KEYWORD HERO

STEP 2: Make Sure Your GA Login Email Have Admin
Access to both GA and Google Search Console

»=
1 3 4 5
CONNECT SEARCH CONSOLE
d.s.foreman@gmail.com
all Search Console properties
DOMAIN
httpy/f/www.calszone .com
https://www.calszone.com
ttttt J/fwww.youtube.com
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SETTING UP KEYWORD HERO

» Do you have both
a HTTP and HTTPS
property in Google
Search Console?

DDDDDD Make sure that
I both are in your
oo Search Console

account and that
Keyword Hero has
' has access to both.
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CONNECT SEARCH CONSOLE
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STEP 3

Keyword Hero Will Create a New Mirrored Property

Called “Keyword View” within your GA Account
L

1 2 4 5

CREATE MIRRORED ACCOUNT

d.s.foreman@gmail.com

ACCOUNTS PROPERTIES & APPS

www.calszone.com Keyword Hero - https://www.calszone.com
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SETTING UP KEYWORD HERO
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STEP 4: Choose the Free Plan To Start

KEYWORD

™ Frofrile = ° ° ore an@g 3 0 0go

123@5

SELECT PLAN

Choose your Keyword Hero plan.
The Best Option is what we recommend.

Best Option

LITTLE HERO BIG HERO GIANT HERO ULTIMATE HERO
‘0 ‘19 ‘09 “149
/mo /mo /mo /mo
25 URLs/day 250 URLs/day 1000 URLs/day 100000 URLs/day
+Transaction Tracking +Transaction Tracking +Transaction Tracking

o ©) O ©)

You selected a conversion to be tracked. Conversion tracking is only available for paid plans.

30 day money back guarantee. Cancel anytime. (®

BACK CHOOSE
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SETTING UP KEYWORD HERO

STEP 5 (Part 1): Don’t Install Anything and Don’t
Connect The New Account To Google Search Console

»,.

You need to wait up to 24 hours
before you see your data in your new Keyword Hero property

Dos and Don’ts

V Don’t install the new
snippet on your site!

Don’t connect the
SC to the property!

Do read the next
slides, please ©
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SETTING UP KEYWORD HERO
Note: Data Will Be 3 Days Behind
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You need to wait up to 24 hours
before you see your data in your new Keyword Hero property

The data in your Keyword

Hero property is three days
behind!

That’s because we're
< aiting for the Search >
Console data for
verification.

So compare for exampl

ARG ETLXT NERVZACAV L))
2/8 (main GA) = 2/11 (KWH)
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VIEWING KEYWORD DATA IN GOOGLE ANALYTICS

Go To the New Property in your GA Account Called “Keyword View”

You need to wait up to 24 hours
before you see your data in your new Keyword Hero property
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VIEWING KEYWORD DATA IN GOOGLE ANALYTICS
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All accounts > Keyword Hero - JourneyTEAM

Keyword View ~

Q Search reports and help Acquisition Overview Q
A HOME All Users + Add Segment
100.00% Users
BY  CUSTOMIZATION
Primary Dimension: Conversion:
Reports Top Channels Goal 1: Conversion Edit Channel Grouping
(© ReAL-TIME
°
2 AUDIENCE Top Channels Users
>  ACQUISITION M Direct ® Users
M Organic Search
Overview M Referral 200
Paid Search

» Al Traffic M Social

» AdWords ‘100

» Search Console

» Social Jun 8

» Campaigns
B0 BEHAVIOR Acquisition

Users 4+ New Users Sessions
[ CONVERSIONS
1,914 1,914 1917

2 M Organic Search 718
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ANALYZING AND APPLYING KEYWORD DATA

 Metatags for your website
* Blog post topics
 Google AdWords / PPC campaigns
 Email newsletter topics
* New web page ideas
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ANALYZING KEYWORD DATA IN GOOGLE ANALYTICS

2. Analyse the data

All organic Sessions per Bounce Rate Avg. duration
keywords keyword per keyword per keyword

4.00% 43 $830.56

Aog for View 000N N of Torek 0.00N N of Tomek 0.00%

BN o (%0.00)

ohven renigen 2 v 100.00% 29 N 66Y 2 wen/ $13220 meew)
VN JURIEONS 2 ooy 10000% 2 e 0.00% 0 v $000 e
cheen spdien 2 o 100.00% 22 A oo 0/ moow) $000 woon)

ohvenschmalz 21 (ew 100.00% 21 (rsen) 47

18 (e 100,49 18 v 0.00% 0.00N $000 eon
VRN 16 o 00.00% 16 ey 14 000N $5290 meew
o aussplien 13 paw (21 : oo 0.00%] $000 moon

I I

P 90|09 9P| 9 0|09 O
O « o N o -

ohr reinigen 13 0y 1 L2 5 3 i TN 0.00%) £2080 moon
ofhven shutem 00N 0,00\, $000 weon
10 ohven sodun 2uhause 000N 0 o $000 e

ow 0w Vlo "0.- 1

toserne | €| >
7

Pages per Conversion rate  Number of Goal value # of unique

session per keywords  goals organic keywords
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ANALYZING KEYWORD DATA IN GOOGLE ANALYTICS

All accounts > Keyword Hero - JourneyTEAM

Keyword View ~

Po@

L5
Q Search reports and help
ﬁ HOME Jun 8 Jun 15 Jun 22 Jun 29
=! CUSTOMIZATION Primary Dimension: Keyword Source Landing Page  Other ~
Reports Secondary dimension ¥ | Sort Type: | Default v Q advanced H @ |=  E| = i
(© REALTIME Acquisition Behavior
Keyword
; AUDIENCE 0, New Users Bounce Rate sp:z:‘:'/‘ Avg. Session
Users Sessions Duration
> ACQUISITION
‘ ’
Change the ‘Show;rows’ 718 718 718 66.71% 00:01:30
Overview . T of Tota % of Tota a Avg /g fo
view,to see all of.your, 51 :
v  All Traffic (1.9 (1.914)
keyword data on one page
Channels B |
1. journeyteam 116 (16.16%) | 116 (16.16%) | 116 (16.16%) 51.72% 2.65 00:02:22
Treemaps
_ 2. journey team 45.68% 273 00:02:15
Source/Medium
u 3. (not provided) 63.89% 2.19 00:04:16
Referrals
n 4. (not provided)_bing 56.52% 222 00:01:22
» AdWords
»  Search Console _ 5. microsoft 44.44% 244 00:01:44
» Social n 6. power bi large data sets 100.00% 1.00 00:00:00
» Campaigns n 7. dynamics 365 call center 71.43% 1.71 00:00:25
[T BEHAVIOR u 8. dynamics crm cloud ut 71.43% 1.57 00:01:13
_ 9. microsoft 365 consultant 66.67% 1.83 00:01:51
Q)  DISCOVER
- ) | 10. microsoft dynamics pos 100.00% 1.00 00:00:00
£ AomN
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ANALYZING KEYWORD DATA IN GOOGLE ANALYTICS

3. Search for keywords

Enter the keywords you'd like
to analyse (e.g. your brand)

Prmay Demersan Keywaed  Sowie  LasdegPage  Cther -
Secondary Gmession ~  SenTrpe | Defack ~ | e erendl) oq swce [E @ F|:|am
Acquimos Behavior Comvermena
w Aey

Sessions v os Boce b Pages [ Savion _— Onsd Ve

e s | e P o L 4 3 O e | R V2 (S0
Toak 6352 w1 tow 7 e 2 - 2 Vew *

1224) 12000 020 (44N (13 (1 een) 100\ Y %0.06)
01 (Yo Banch) 29 oan 100.00% 2 s 8628 27 000223 348 10 oo $123000 woen)
B2 {ivowr Beanch) bay 2 @ 100.00% 2 o 63645 150 000217 s $ worn  $S4000 woew)
O3 {i¥our Beanch) review 2 aw 100 00% 2 o 68.18% 145 000130 000% 0 e $000 woen)
0 4 voucher ((Your Branch) N e 100 00% 2 gav 6667% 148 000120 000% 0 mam $000 woen)
U 5 {iYour Band) biog % (zoen) 100 00% 16 oo 7500% 156 000214 000% 0 mow $000 woen
0 & where % buy {Your Brand)) n oy 100 00% n v S455% 200 000200 000% 0 moow $000 woen)
=} 7. buy {{Your Erand)) n o 100 00% M N 45 145 000339 S.09% 1 ooow $13000 woen
5 & pbs i{Your Brand)) n oy 100.00% LLIGE LN 63648 138 000406 0.00% 0 mon $000 woen)
09 {ivour Bang) comact n oy 100.00% LLIGE LN 63645 164 000224 0.00% 0 e $000 woen)
010 greates prooucts ({Your Brand) 0 oaw 100 00% 10 nam 00048 140 000211 000% 0 wem 000 woen)
Sowrwen 10 v|oom [tz | €] 2

See search phrases that Behavioural and transactional
contain your keywords metrics per keyword.
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ANALYZING KEYWORD DATA IN GOOGLE ANALYTICS

4. Add a secondary dimension

Add a secondary dimension to the data, to get even more
insights. Let's suppose you want to know how one
keyword is performs on different device categories:

To analyze this, select ,Secondary dimension“ above the
table in Analytics and search for ,device category*”

~ Users
Device Category | | Sessions ¥ % NewSessions New Users BounceRate
Mobile Device Branding () t ! ! !
S Dalas N 192 100.00% 192 52.08%

% of Totak 2.54% Awg for View: 100.00% % of Totat 2.54% Avg for View: 77.16%
Mobile Device Marketing () (7.56%) {0.00%) (7.363) (3230%)
Name

Acquisiton

. : . 6 192(100.00%) 100.00% 192(100.00%) 52.08%

O Display as alphabecical list
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ANALYZING KEYWORD DATA IN GOOGLE ANALYTICS

4. Add a secondary dimension

Now you can analyze the performance of the keyword on

different devices. You can also add other dimensions such
as ,Landing Page*“.

Pemary Diracace Keywosd Cover -
Secondury demersion Devca Cotogery = | o Tye | Oufauk > [ e sees (@O T[E( &M
Acqsaion EBohace P
Kepwced Sevice Catmgery o Seteems b e g e cmions | qouvam
o [ TOREON] JEL| RZE| L ZIP| OMNZES) DU | SRR
of 7ot - o
TINCIH | I0MINOSN) | 2SO | TN | LRI | 0NN GBI .08 ) (%2 04
U 1. buy smartphone modie 13 ;e 10000% 113 (%ew 61.95% 188 000z0 P 24 poon) S238000 2oon)
B2 buysmartphone Cesiop o mony 10000% 48 moew 36.20% 248 000336 9095 4 poon) S49000 moow)
£ 3 buysmartphone bt 34 (a0 10000% 34 o7mn 248 282 000403 SBEN 2 poen S6000 oo
Sowrmex 10 @ |Gom[1 1303 € 3
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ANALYZING KEYWORD DATA IN GOOGLE ANALYTICS

5. Monitor your rankings

Select the secondary
s ' dimension ,Position“ to
ohren ausspiien - see the average position
onr aussplen ! your keywords ranked
ohr spiken : with.
ohrenreiniger mit metalischlinge
onr reinigen . Now you can monitor
chvenschmatz verfiiesigen _ keyword rankings on a
daily basis.

ohren spalen

e ® N o 0 A W N =

ohren spdlen hausmittel

-
o

ohren spulen zuhause
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ANALYZING KEYWORD DATA IN GOOGLE ANALYTICS

6. Identify keyword potential

You can easily identify a keyword's potential. Look for
keywords that are close to ranking on page 1.
Acquuson Behavior
' ‘ N New Sessicns. | . V Ml"* : M‘“

Sessicns ¥ New Users Bounce Rate e

10 100.00% 10 80.00% 1.20 00:00:35
N of Total Awg for View: N of Total Avg for View: Avg for View: 1.42 Avg for View:
Q1IN (7.303) 100.00% (0.00%) Q1N (7.543) TN (3.08Y) (-13.00%) 00:01:28 (€0.71YN)

1. gehdrgang reinigen : 4 (40.00%) : 4 (200) : 1.50 000127
2 ohrspdlen . 2 (2000%) : 2 (200m) ) 1.00 00:00:00

3 clivendl entfernen . 2 (20.00%) 2 (20.00%) ] 1.00 000000

wasserstoffperoxid otventropfen .
4 ung i 2 (20.00%) : 2 (20.00%) : 1.00 00:0000

e.g. look at the keywords ranking on position 11.
Now you can start optimizing your site for these keywords
and you'll see quick results.
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LIVE REVIEW OF KEYWORD DATA

Let’s go look at JourneyTEAM’s keyword data inside
of Google Analytics...

-

-
v JournevyTEAM
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For questions, contact:

David Foreman
dave@interactivelimited.com

Brittany Farley
brittany@interactivelimited.com

Phone: 888-800-0999
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